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PRESS INFORMATION: 

www.24hourmuseum.org.uk BECOMES www.culture24.org.uk  

BETA VERSION OF NEW SITE GOES LIVE - 11th February 2009
The award-winning 24 Hour Museum website today re-launches as Culture24 (www.culture24.org.uk). The new name and radical new design have been informed by nearly ten years of successful online publishing, to a growing audience of more than five million each year. The changes respond to developments in technology, visitor expectations and the desire to better reflect the cultural landscape represented by the website.

The new Culture24 site is going live as a BETA site for three months. This trial period will allow for ‘realtime’ testing so that any problems can be ironed out before the official launch in May 2009, timed to coincide with the organisation’s tenth birthday. This test period will also enable Culture24 to work with cultural organisations to ensure their collection, venue, resource and event information is classified for optimum visibility, in all the right places.   

Speaking about the new BETA site Jane Finnis, Culture24 director said: “The site’s name may have changed but the vision to inspire online audiences to explore the UK’s cultural heritage remains the same. The next three months of testing are a very important part of the process and will allow us to continue to shape the site to best reflect what the cultural sector has to offer and give users a better experience.”

The new design and functionality has been developed in response to user research, analysis of online behaviour and changes to Internet technology. All content is key worded, linked and tagged to exploit the way search engines work and ensure maximise visibility online. The subject-based navigation, the taxonomy underpinning it and the faceted search, are all innovations that will dramatically improve the visitor experience.
The new site is structured into themes (Art, Science & Nature, History) offering visitors a selection of content related to their original search - news, features, events, exhibitions, collections, websites, resources and geo-coded venues. Content is grouped into specific subjects so that visitors can explore the big themes or drill down into smaller subsections. 


The end result for the visitor is that a search for ‘steam trains’, for example, opens a doorway into content related not only to steam trains, but also the wider world of transport and industrial collections. Individual visitors with unique quests will be offered pathways into related content, encouraging deeper exploration.


The new site has also been developed with teachers in mind. The ‘Teachers’ section provides a guide to the rich and diverse cultural resources on offer from across the UK. Whilst relevant material will be curriculum tagged, the site deliberately signposts most content by format and subject matter. Users will find sections on Visits and Outreach, Teaching with Collections, E-learning, CPD and more. This approach suits cultural collections and activities more than traditional curriculum-driven resource discovery services, recognising the fact that most of them can be used to support learners of all ages in a myriad of ways across the curriculum. 

Culture24 will continue to collect venue, event and exhibition data directly from its network of over 4,000 cultural organisations and to both publish and provide that data to different sites and partners, allowing information entered into the database to appear in many different locations and platforms. This data sharing is a key area of development for Culture24 and is part of its increasingly strategic role for MLA, in partnership with Collections Trust and UKOLN. 

By its official launch in May 2009, the new Culture24 website will provide an enhanced cost-effective, promotional service for the cultural sector. It will also offer visitors a comprehensive way in to the vast range of fantastic stuff on offer from cultural organisations in the UK.    

· ENDS  - 

For more information and images please contact Ruth Cobb at Mosaic Communications ruth@mosaicmc.co.uk 07957 254 582 or call Jane Finnis on 01273 623266.

Notes to Editors: 
1. Culture24 is a registered charity and not-for-profit online publisher, working across the arts, heritage, education, and tourism sectors. The development to the site has been made possible with the support of MLA, The Arts Council of England and the DSFC.  
2. The MLA is the government agency for museums, libraries and archives. Leading strategically, The MLA promotes best practice to inspire innovative, integrated and sustainable services for all. Visit www.mla.gov.uk 

3. The Collections Trust is the UK’s independent organisation for collections. It sets professional Collections Management standards, and provides advice, support and training to help people meet them. www.collectionstrust.org.uk
4. UKOLN is a centre of excellence in digital information management, providing advice and services to the library, information and cultural heritage communities. www.ukoln.ac.uk
5. System Simulation developed the software infrastructure of the Culture24 website using ContentIndex+ www.ssl.co.uk
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